Digital Markeling Services  Consulling & Training

W Tweal

services

search:

As one of the newest dragons, I've been hesitant to create my first post. Ironic, since blogging is my first

. [ - B 0 5 i dig Fleer i - J Ty Rkl w0
ove, Wl actually, that's not & L, by Tirst love 15 woras. | e, bre: QG wonas...and if |

00N 1 respond [o peopde iImmediaiely, 11 s IZ'Zl‘Z.:ilil!..' because |'m d .-le'é-.!.':l.-ZC!|_.' Composing a postl in my hneag

Content Rules

S0 YO Can imagimne my nostilily whe

mportance of image-nch landing pages. versus pages heavily laden with content

" ; § i . - ol el Has .
n | listened to a webinar the other day and found them dis:

55ing the

sntial

Wha-7? As a Web Conlent Developar, is my position in jeopandy ? Can an image really have greater po

=ommunicate value than my amazing waords Y Well, yes an

re powerlul toods. . but I'm a

diehard believer in nce. ITs Just as easy (o overtl | a land ] pace with images as it 15 10 Inunds

A . - o " 3 - -
readers with text. And who hasn't wanted to slap the inventor of the sliding p P-Up ad where one

mmediately feels basieged. like the
100 fast...almost like a

gaving the reader with no clear dasi

y're being surmounded by a swarm of used-car salesmen. It's (oo much

ol

L 1

CEN Shar-Circul o Taulty Wwinng...the sensas cveroad as the iImages bombar

L

Okay, so too much of anything It doasnt take a rocket scientist 1o understand thatl, So, wherg's the

balance? How do we effectively offset the need for a landing page rich in SEQ but also keep the reader

Enaaned and Toc o
SR sl AV T LS e

¥ Sy = Fe B4 A AR
his seams to be the 3100, 000

cpecialisis who of

SUjected 10 vigorous Tesiing Dy Controd groups and vanous

eryihi

B — o
1 Irm SuDjec

comprehension to layout design, ultimate ner. In this less than

AN 0I5
perfect world, however, | believe it's important for companies (o remamber who's viewing thair sites and make

SLINE YOU Mg COMYaying your Dottam ing 1o thosa Visitons
I1's All About the Balance

The truth is, inundating your r

Streamlined seems to be more effective to the mainstream reader and yes, often images can
clearar message than a full paragraph of over-utilized text. | believe there's a titanic dasing to overs
that can have the same and resull as the infamaous 5

ihe page 1snt memarable, where s the incentive fo stay?

bt

. WiIth many backing oul soon atter they va amved. [

. e ¥
2 [o hind that

D iwesn Delng

all-alusive b;

Somehow, we h;

15 and engaging and yel still manage

o auvgment our lEanding pages o .3-'-| the most Dang Tor our DUCK |!'|'|.'-.,,"'l|:'!.f. are powertul at conveying emotion

- - - ] - Il - [ ] - - - S - - - '} - - .
out N more 5o than carefully chosen wonds. Setter yat would be a carefully optimizeéd combination of both. A

estruci esihetically-pleasing, surprisingly simple design with precise, well-chosen confent may be you

Desl optian. Cons

Hirg & tresh, unbiasad v oulside source 1or Some e

W your sile from an

H .1

':.rl:.- stating your I'I'.!'-.:‘-T.F..'-I"':!‘!.-" wouldn't make the Assumplion that someoana oulside your

IS your £

i = . = i = P u " = .
naustry should nal understand your bottom line, To 3 may De the very peogie who reguire your senices

the mos

SOmewers, Delwean images and content, thare 15 a happy madium. . whens evanining exists N persct
ely sal

3 [If}‘|': balance for YOUr site may reguirg some tnal ang emg DUt

harmany and bolth consumer and marke successiully mamying the two s a ¢

goal of a 1Y PIOSEEmUs DUSINESS Firding ¢

ottom line. And that is

cregaling an eftective, clear message will resull in a vigble increase in YOur company s

A posveriul thing

Tags: business websile conten

O WIITING Sendic

W Twaet _ﬁ:l,-n,;; I'i

This enbry was p i an T vy, MoverT fiih, 2010 at 12-:47 pm a i q qrated Digita
Laskating, I i Y Tolow Ay Tesp : 1 1 the RSS 2.0 1 i v a
0. CRO & Social
tant
-t T -
1 L |
Leave a Reply
T comments on “The Persuasive Power of Words™
L
ke words, sometimeas, | ke giciures (oo, sgmetimes Fi.!'-:'. eg and oranges. | like them
sometimes too

Kathryn Lukaske

Rey John! Long time, no See. ARe you hungry? Y ou Sound hungry to me

m hungry. Apples and oranges sound good

Mark Gilberd

nt T, ! ¥ s o - - F o A o FYS i i ATl " TeT aT; ¥ f n R ¥ 1
rathryn, | like this post. | too love words. While my wrilings may appear verbose, [hey enable me
[ comay my | 'i:llu;.lr'“'\- and emolions 50 that theara 15 little doubl on the M Ficlures can be

powerful too, bul someatimas Just somelimes, a thal

NG WOrgs CoOmimunc 3 message maorg

efficaciously. Great reading your first post! Keep "em coming

Mark
hank you for slanting your comment towards the awesome power of words.. .and

subsequently, my anea of experise

[ = ' - oy il . (] a1 'r 'y g . i g e
Shall | gat started an that 1000 word massaga’”’

Bozalia Achzet
tho ..-I. e o -.,l-...l N1 .-\.@
Thought you might like this

Lite's a bitch, and then you re reincarmated @

9
—

s
=1 2h

Hay Kathryn. | was just stalking you a hittle bit this altternosn = 1t all stared with “king you on FB

grea 1,000 pe

am lascinated by ¥ oL Dragon. Ric L;'Ii-l-gliil' COITIEENY a2

1l you 5ay

here, Good luck with everything — hope youre loving your job. Any company that hires you to wnte

-

their kg posts 15 2 sSmant company Inceed

Kathryn Lukaske

Hey Cathy

Thanks for the comment. And so mature of you to admit (o the semi-stalking par...most ppl would

Mev ar own it

preciale the kind wards (I'm hoping Dragoen, Ric Dragon reads it!). | AM loving my job. Mow

&d me to fin to wrting post £21 (WOOHOO!

Iy getting arg

Again...thanks so much for taking the time to comment. | really appreciate it

DragonSearch

12 Wes! 23rd Sireel, 3rd Floor
New York, NY 10010

hello@dragonsearch.net
(212) 248-5087

B 2014 DragonSearch, Privacy Policy

Resources

DragonSearch Bl

AbDoul

Markatology Blog

==

oggers

= B0 S
¥i VR, Mo L' Wtk
hanas
w io | v Yo
SCORE Workst Si
L B 3585 P
L Marketing Tactlics
£ YR Krum
Advanced SEO & Social M
Tk & D D
My + E |l = T
asing Blog Commentir
LY t Lose Your AdWord
Cuary Dala, Sian Ar M
An Introduction 1o Googk

T r
i sad U
An Everg
o A "
W YO WV
-
i - .I
!
Tips for Cr
Websie Audi
npand Trusd

i ..I' ¥ i
i [T
¥ DBy
sy Lip! H 1 R The Ha
- - .
C & with G Py
- . e
DA 00N Sia s T GO0
Parniors F
. - VT
Evenything You Nead to Know
About Enh dC (|
= - o i -
f Pag iz at
yim ENf L ¥ Py
5 g1 \
AdWords | 5 Yow Mg
T "
lave Miss
11
- - = LK
Expia y 2|
"
hbark gl 10 Shephcs: An Ang
- o ™
4 I Lur ¥ W il
s - LIy S Ll
i ] =T
Wiebinar: C »
" - = o)
ETA pinET Out Ol S
~ (W} = LA - T
= ! 1 W C
El vaness Is D f L
.
Jduany
& Thinas Mark ot C
frour glcaBuckatCh 1
P nd the SED Sk |
g Hnes
] F ook bl
The Answer 1o Fe ook
[] Cirgar
] asy Foolt Dirall Say
L
- 411 i L35 -

L]
LA
Lk,

Bl

~F

1

S|

B
1

W |




